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The Importance of Social Media Marketing
Love ‘em or leave ’em, social networks
are now a major part of modern life.
Facebookers , tweeters, yelpers, you name
it…people today are plugged into the
internet in more ways than anyone imagined
possible even a decade ago.
The ubiquitous nature of the net is an
irresistible force that inevitably draws
marketers to take advantage of all those
eyeballs on so many screens.
To be successful in an increasingly
competitive market like the golf industry,
golf clubs must learn to adapt to the
intricacies of social media marketing.
YouTube offers golf clubs the dream of free
viral campaigns that, dollar for dollar, can’t
be beat. Just see what it did for Gungnam
Style and South Korean mega-star Psy.

The ultimate social network today,
Facebook, sits on the top of the heap as far
as marketing and promotional potential
is concerned (Facebook boasts nearly one
billion users).

is doubtful that any crafty political hopeful
will forget this lesson in years to come.

During his 2008 presidential campaign,
Barrack Obama used several social media
platforms to reach out to young voters
in an unprecedented political stratagem.
Instead of relying on older, more traditional
methods of voter outreach, registration and
education, Obama left many of his political
rivals in the dust by tapping into modern
technology.

Clubs that wish to survive will be forced to
adapt to the new environment. The good
news is: marketing in the new social media
is often comparatively inexpensive and
provides access to a vast global community.
It also allows golf clubs to reach a more
focused audience than ever before.

Obama used cell phones to text messages
directly to voters and used the internet to
catalyze his base.
By the time his opponents realized the scope
of his visionary campaign, it was too late. It

The landscape has changed; there is no
doubt about it.

For those with the imagination to exploit
the opportunities that the internet offers,
members and customers are closer than
ever.
Like it or lump it, the social network is here
to stay. So, learn to live with it and put it to
work for you to grow your club’s business!
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" ... when I hear certain people
and organization espousing
“sustainability” but all they are
doing is putting “PR” spin on the
same old tired practices of the
past, it infuriates me. Doing the
same, will result in the same.”
Asian Golf Business | April 2013

SUSTAINABILITY
...
LEAD, FOLLOW OR GET OUT OF THE WAY!
By Ronald G. Dodson – Chairman of ISC-Audubon

In my remarks during the 2012 Asia Pacific Golf Summit I mentioned how I did
not intend to stand by and let anyone, or any organization “hijack” the word
sustainability. This is because sustainability is not just a word that should be
bandied around for public relations purposes. It is the very essence of what is
needed in order for people and the Planet to survive.
Sustainability is based in actions that will lead to
economic, environmental and social conditions that will allow for

present and future generations to live well. Presently the vast majority
of people on the Planet do not live well and every Ecosystem on Earth
is in bad shape and continuing to spiral downward.
So, when I hear certain people and organization espousing
“sustainability” but all they are doing is putting “PR” spin on the same
old tired practices of the past, it infuriates me. Doing the same, will
result in the same.
Business as usual has gotten us into our present sorry state of affairs.
Why in the world, then would anyone want to continue to do the
same things that have always been done and try and fool themselves
into believing that they are doing something different?

Let me give you a couple of examples:
The Golf Course Superintendents Association of America (GCSAA) has
created something called the Environmental Institute for Golf (EIFG).
Through the EIFG they have created the marketing slogan:

“Golf’s Drive toward Sustainability.” To be clear the EIGF is
the “Philanthropic arm” of the GCSAA. Read that to mean,
“This is what we have created in order to raise money!”

The associated verbiage that comes out of the EIFG, among other
things says:
“The Environmental Institute for Golf fosters sustainability

through research, awareness, education, programs and
scholarships for the benefit of golf course management
professionals, golf facilities and the game.” And, “A
cornerstone of golf's sustainability initiative, Golf’s
Drive toward Sustainability, has been the examination
of existing best management practices (BMPs) and the
development of performance goals. The performance
goals are designed to be high-level performance/
action based statements, not technical instructions.
The statements are also broad-based and encompass
the entire golf facility, including management of turf
grass, landscape, environmental resources, buildings,
amenities and operations. These performance goals give
you and your facility a resource from which to evaluate
your current operations and design a plan for continuous
improvement.”
The last time I checked there are more courses closing than opening
in the United States and the general economic state of affairs for
most golf course superintendents isn’t all that grand either. There
are continuing water shortages around the globe, which is adversely
impacting not only the state of the game, but the overall economy,
ecology and public health around the globe.
While many golf organizations are giving lip service to “growing the
game” the fact of the matter is that growth is stagnant or in decline,
depending on which numbers one choose to believe.
So the EIFG “Drive for Sustainability” doesn’t appear to me to be
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focused on sustainability at all. Not golf’s sustainability and certainly
not sustainability of people and the Planet.
To continue down this path will be to the demise of golf and all who
work in the industry. It will be to squander the opportunities that the
golf industry has to be actual leaders in sustainability, to showcase the
positive attributes that golf can take to make golf more sustainable
and to demonstrate what properly sited, planned, designed and
managed golf facilities can do to stimulate a more sustainable Planet.
Another example is the International Golf Federation (IGF). The IGF
released a statement on October 9, 2012 that was signed by 153 golf
organizations, to draw focus on the importance of sustainability as a
core priority of the industry.
Sustainability, the statement said, “optimizes the playing quality
of the golf course in harmony with the conservation of its natural
environment under economically sound and socially responsible
management.”
The IGF is composed of golf’s national governing bodies in more than
150 countries.

The statement pledged that the IGF and its member
organizations will:
 Make sustainability a central pillar of their mission;
 Expand awareness and encourage action among golfers
and golf facilities;
 Promote best practices to minimize golf’s consumption
of non-renewable natural resources;
 Assist golf facilities to incorporate sustainable principles,
practices and technology into daily business decisions
and operations;
 Encourage golfers to embrace environmentally sound
practices in course preparation;
 Conduct high-profile golf events in an environmentally
responsible manner;
 Continue to work to raise the profile of the sport’s progress
and contribution to environmental issues embrace
measurement, target setting, transparency and verification.
Now you might be thinking that all of that might sound pretty good.
They used the word sustainability and they even threw in the words
economy and social! But did you notice that it is mostly all about the
environment and specifically golf’s environment?
Again, that isn’t what sustainability is all about. Making these soft
and flowery types of remarks, might sound good and make good
fodder for press releases, but they have very little real meaning and
worse, some will use these statements as the basis for making more
meaningless statements and then trying to wrap themselves in the
“sustainability flag” so they don’t actually have to make any real,
meaningful changes.

In acknowledging and embracing the IGF statement for example,
the leadership of the CCSAA said that they were embracing this
statement as a way to foster:
Improved financial performance and enhanced profile for the game;
Quality playing surfaces, value, challenges and rewarding
experiences for the golfer; Conservation of resources and biodiversity
enhancement for the environment; employment, recreational green
space and educational opportunities for the community
The GCSAA, referred to the IGF statement as “an important
development for the game of golf. ” They went on to say,
“Sustainability is not a new concept for the golf industry. In fact,
many of the practices that various individuals, facilities and member
[chapter] organizations have implemented have been recognized
as being progressive by those inside and outside of golf. But having
the IGF place it as a priority and serve as a facilitator helps to ensure
the entire golf course industry’s commitment to sustainability,” they
added. “The growing body of best practices, research and case studies,
and the communication of these resources, will only help to foster the
concept of sustainability’s triple bottom line: people, planet and profit,
as well as to promote golf’s efforts.”

”For nearly 30 years I have attempted to
motivate those within the golf industry
to become much more proactive in their
conservation and sustainability efforts. To
date, I can report that all of my efforts have
failed. It hasn’t been for lack of trying ... the
“leaders” of golf by in large have not led and
I’m not even certain that most of them have
even followed.”
While the GCSAA and other national golf course management
organizations are not IGF members by definition, Past GCSAA
President Sandy Queen said, they do support the IGF’s efforts and
serve as a resource within the golf course, sports turf and other “green”
industries.
For nearly 30 years I have attempted to motivate those within the
golf industry to become much more proactive in their conservation
and sustainability efforts. To date, I can report that all of my efforts
have failed. It hasn’t been for lack of trying however. Don’t get me
wrong I believe that there are individuals in various aspects of the golf
industry who really do care and have really tried. But, the “leaders”
of golf by in large have not led and I’m not even certain that most of
them have even followed. The old saying of “Lead, Follow or Get Out of
the Way” may be very applicable in this instance. The “Leaders” of golf
are not leading or following…but most assuredly that are standing in
the way!
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K.J. CHOI
2013 Asia Pacific Golf Group
Hall of Fame Award
A Profile ON K.J. Choi
PLAY VIDEO
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Asia Pacific Golf Summit

2013

ASIA PACIFIC GOLF SUMMIT

Set to honour the
region's Greatest golfer
NOVEMBER 5-7, JAKARTA, INDONESIA

2013

ASIA PACIFIC GOLF SUMMIT

NOVEMBER 5-7, JAKARTA, INDONESIA

Here's a pop quiz for you - who is the most successful Asian golfer on the US PGA
Tour? The answer should be obvious. It is none other than the man who has become
a legend in his home-land and also a highly respected professional sportsman on a
global scale. He is South Korean super-star, K.J. Choi.
The one-time power-lifter from
Wando in South Korea will be honoured with
a special induction into the Asia Pacific Golf
Hall of Fame.

the PGA Tour at the Compaq Classic of New
Orleans, and followed it up with another
victory at the Tampa Bay Classic later that
year.

This prestigious recognition will be bestowed
upon Choi at the 2013 Asia Pacific Golf
Summit (APGS) scheduled to be staged in
the Indonesian capital city of Jakarta on
November 5-7.

The strong-man who is affectionately referred
to as "tank" because of his powerful physique
won Jack Nicklaus's Memorial Tournament in
2007 and then went on to win the first AT&T
National hosted by Tiger Woods.

Commenting on this historic award, Mike
Sebastian, chief executive officer of the Asia
Pacific Golf Group, the owner and producer
of APGS and the Asia Pacific Golf Hall Of Fame
said, "Choi is a real trail-blazer – a man who
possesses the talent, skill and temerity to play
his game at the highest level and succeed
– what he has achieved in the professional
game in Asia, Europe and the United States
will serve as an inspiring and motivating
influence on Asians to aim high and to go for
gold in golf."

Always a crowd favourite, he reached the top
10 of the world rankings for the first time in
2007.

In 2002 he became the first Korean to win on

When Choi won his third event - the 2005

BIRDIE Sponsor

Later that year, he gave US$100,000 to victims
of the tsunami that hit Japan. "Although I feel
that I haven't done that much, I am honored
to be recognized for my actions," said Choi,
who went on to add, "This is the first award
of any sort that I have received during my
13-year career on the PGA Tour and I feel that
much more honored to be receiving an award
for my charitable actions rather than my play."

Choi’s biggest win of his career came in 2011
at The Players Championship.
Besides his achievements on tour, Choi has
supported relief efforts worldwide as well as
programmes to help Korean communities
and for this, he was named recipient of the
Golf Writers Association of America's (GWAA)
Charlie Bartlett Award this year.

Eagle Sponsor

Choi donated US$90,000 to hurricane victims
in the United States in 2009 and, after his
2011 win at The Players Championship,
he donated US$200,000 to victims of the
tornadoes that ravaged the southeastern part
of the United States.

In January 2008, Choi won the Sony Open
in Hawaii and rose to world number 7 and
topped this in March 2008 when he climbed
to the fifth spot on the rankings.

Choi was the first South Korean to earn a
PGA Tour card. In his rookie season in 2000
he finished 134th on the money list and had
to requalify, but since 2001 he has been a
consistent performer on the tour.
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Chrysler Classic of Greensboro - he presented
a US$90,000 check to a Korean Presbyterian
church in Greensboro.
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The 42-year-old golfer founded the K.J. Choi
Foundation in 2007 with the mission of
helping Korean children and communities,
but his reach has extended to global aid for
hurricane and tsunami victims.
Choi will now join Jack Nicklaus, Gary Player
and the late Dr. David Chu, founder of the
Mission Hills Group as a member of the Asia
Pacific Golf Hall Of Fame.
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Campus on the Green Soars WITH

Powerful
Collaborations

CaMPUS
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Campus On The Greens – Asia’s only knowledge conference
for golf course superintendents by superintendents is on
the cards for a terrific landmark event this year.
Campus On The Green – Asia’s only

knowledge conference for golf course
superintendents by superintendents is on the
cards for a terrific landmark event this year.
Campus On The Green 2013 will be hosted by
the Indonesian Golf Course Superintendents
Association (ASPGI) on November 3 – 5 in
Jakarta, Indonesia.
“We are proud to host Campus On The Green
in Indonesia and we are confident that this
event will do a lot of good for all practicing
superintendents throughout the region,” said
Rukadi, President of ASPGI.
In announcing the event, Mike Sebastian,
chief executive officer of the Asia Pacific
Golf Group, the owner and producer of the
conference said, “We are naturally elated
with the news that the ASPGI has come on
board as the host for this important groundbreaking conference. It is solid proof that
there is a genuine need for quality education

in hand with the Campus On the Green is
indeed a very positive development and will
go a long way towards further enhancing the
development of superintendents in general
throughout the region.”

and training programmes for practicing
superintendents in the region”.
Campus On The Green will precede the 2013
Asia Pacific Golf Summit which will also be
staged in Jakarta on November 5 – 7.
Commenting on the developments, James G.
Prusa, Director, Golf Courses and Laboratory
at Seoul’s Sky72 Golf and Programme Director
for Campus On The Green said, “This is
validation indeed for all the good work that
has been done over the past five years. I am
really proud that the ASPGI has recognized
the value of this event and is fully supporting
this milestone event to the fullest.”
A long-time veteran of Indonesian golf
course agronomy, Brad Burgess, managing
director of Sports Turf Solution was quick to
chip in by declaring, “ASPGI is a very serious
and dedicated organization committed to
providing proper training and education for
its members and its decision to work hand

James Prusa has formed a special programme
committee to draw up a content-rich
conference that will be very specific in its
communications objectives and it will be
complemented by sessions that will be
conducted on the field. “Cengkareng Golf
Club is proud to be associated with Campus
On the Greens and we will be making special
arrangements for delegates to attend handson field demonstrations on our golf course
which will serve as a living laboratory for
the superintendents,” said Kurt Michelsen,
general manager of the club.
Programme details will be available on May
15 and will be announced on the conference
web site at www.golfconference.org

”James Prusa has formed a special programme committee to draw up a contentrich conference that will be very specific in its communications objectives and it
will be complemented by sessions that will be conducted on the field.”
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James Prusa speaking at last year's Campus on the Green
held at The Empire Hotel in Brunei Darussalam.
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The Seventh Asia Pacific Golf Summit
There is no other country in the
Southeast Asian cluster of nations that
can match the Republic of Indonesia for
its passion for golf.
It is home to some of the finest golf
courses in the Asia Pacific. It is also a
country that offers huge potential for
the growth of golf.
Just imagine – Indonesia is already a
prestigious member of the lofty trilliondollar club in terms of its economy.

Its high rate of growth has set its
economy to hit the US$9 trillion dollar
mark by 2030.
Its middle class population is expected
to balloon to a staggering figure
exceeding 240 million consumers.
Can the world of golf ignore these
encouraging trends?
The 2013 Asia Pacific Golf Summit will
be staged in the Republic’s capital city

of Jakarta and promises to be the best
in the series.
It will deliver the who’s who of golf from
a region made up of some 800 golf
courses, a population of more than 600
million and rapidly growing economic
clout.
Speak about a positive environment
for the future of golf – there’s nothing
that can match Indonesia for its
commitment to golf.
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Club management
MANAGEMENT TRENDS

Serving Multiple
generations
Clubs need to plan for the future without
alienating the generation that is their
current bread and butter, according to one
leading US club manager.
Golf clubs, across the US and elsewhere, must become more flexible if they are to continue serving their
existing members well, while becoming more attractive to a new generation of members, according to Congressional
CC chief operating officer Michael Leemhuis.
A survey, conducted by Leemhuis, of general managers and CEOs of leading US clubs reveals that the majority are
facing significant intergenerational issues with their memberships. “Longer life spans mean that clubs are being
challenged to serve the needs of multiple generations, which may not be the same, in a way that has not been the
case in the past,” he explains. Many commentators have remarked on the problem of the increasing average age of
club members, but Leemhuis says this is not the whole story. Yes, average age is increasing, and yes, clubs need to
focus on recruiting new members, but they can’t do that by changing their culture in a way that risks alienating the
older members, who are likely to be active to a much greater age than has been the case in the past. The baby boomer
generation, whose intentions have fueled much of golf’s growth over the last two decades, is now, with an average age
of 64, heading into retirement. While planning for life beyond the boomers is an important task for clubs, they are still
the key customers of today, and are likely to be so for a good number of years to come.
This generational challenge reflects itself in a number of the issues that face clubs. Take dress codes. It’s clear that, to be
more attractive to younger people, clubs need to consider changing, perhaps even relaxing, their dress codes. At the
same time, they need to think carefully about the expectations of their existing members. “Businesses have changed
their dress policies dramatically in the last couple of decades, and the rise of casual dining means that the restaurant
business has been through a similar change,” says Leemhuis.
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Michael Leemhuis
Chief Operating Officer
Congressional Country Club
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Club management
MANAGemenT TRENDS
Or consider technology. Leemhuis says that the NCA survey shows
71 percent of clubs reporting that the impact of technology is an
issue for them. The devotion shown by many members, especially but
not exclusively, to their smartphones, is forcing clubs to look again
at their rules concerning the use of these devices on club property.
Technology is not just a problem, but an opportunity too: Leemhuis
says members are now far more comfortable with the use of electronic
channels for communications, including paperless billing, which
has obvious positive implications for efficiency and cost. 68 percent
of clubs responding have a Facebook presence, and an identical
proportion of core US golfers maintain a profile on one or more social
networks, according to NGF studies.
What members want from their clubs is changing too, Leemhuis says.
Almost four in five clubs say they are being affected by members’
increased interest in fitness and healthier lifestyles, both for
themselves and their families. “Club members are looking at a wide
range of fitness techniques: personal training, pilates, yoga, aerobic
dancing, spinning and even the Wii,” he says. Given the importance of

the country club, with its traditionally wide range of services, in North
America especially, clubs must think carefully about adding more
fitness-related activities to their portfolio.
Mention of families brings up another key topic. Leemhuis notes, as
do many other commentators, that a family-friendly approach is vital
to attracting new members and getting more play out of existing
ones. “We need to improve our service to all family types,” he says.
“That could, for many clubs, include the provision of child care, and it
certainly includes special programs for children and for women, things
like sports camps.”
But the increasing importance of family life in our hectic world
is about more than just adding child care. If the golf club was,
in the past, somewhere men would go to spend time with their
friends in a family-free setting, that can’t be the case in future. In
the ‘Private Club Trends’ survey, dining and golf were noted as the
top reasons members joined clubs, but the sexes differed on the
relative importance of the two. For women, dining was number one,

“Club members are looking
at a wide range of fitness
techniques: personal training,
pilates, yoga, aerobic dancing,
spinning and even the Wii,”
– Michael Leemhuis
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“There is increasing interest
in healthier, more nutritional
diets, and menus featuring
heart-healthy, locally grown,
low-fat, low-carb, gluten-free
and other specialty foods,” he
says. If clubs can change their
dining operations to focus on
seasonal, sustainable, local
ingredients and cater more
for the wide range of diets
seen today, it will improve
the attractiveness of their
offer, he says. But, of course,
doing so requires more effort
in sourcing and perhaps
a different mindset in the
kitchen.”

followed by golf; for men the reverse was true. And members, Leemhuis
says, are demanding a different kind of catering from the burgers and
beer or traditional fine dining models that might have prevailed in the
past. “There is increasing interest in healthier, more nutritional diets,
and menus featuring heart-healthy, locally grown, low-fat, low-carb,
gluten-free and other specialty foods,” he says. If clubs can change their
dining operations to focus on seasonal, sustainable, local ingredients
and cater more for the wide range of diets seen today, it will improve
the attractiveness of their offer, he says. But, of course, doing so requires
more effort in sourcing and perhaps a different mindset in the kitchen.
Finally, Leemhuis says, clubs are realizing they need to tailor their
membership and fee structures to reach a wider market and increase the
usage of their facilities. This may involve the mix of equity in fees, the
proportion of non-residential memberships and such like. But, bringing
us back to where we started, changing the nature of membership deals
runs the risk of antagonising those members who bought in in the
traditional way, who remain the core clientele. Club management in the
21st century is a balancing act!

GET TO KNOW THE GOLF COURSE
Congressional Country Club PLAY VIDEO

ASGCA MEMBERS AT CONGRESSIONAL
Originally designed by Devereux Emmett, Congressional’s Blue course
has held five Major championships, going back to Ken Venturi’s U.S.
Open win in 1964. Several different ASGCA members have worked
on the Blue course, including founders Donald Ross and Robert Trent
Jones. Since 1989, the design firm run by ASGCA Past President Rees
Jones has been advising the club on alterations to the Blue course.
That year featured a complete renovation of all of the greens, fairways
and other features. In 2006, Jones reversed the existing eighteenth
hole to become the new tenth hole. In preparation for the 2011 U.S.
Open all of the greens were rebuilt to USGA specifications in addition
to a number of tee, bunker and fairway adjustments. As well as
Jones himself, Steve Weisser, ASGCA, and ASGCA Past President Greg
Muirhead have worked at Congressional.
Issue 14 | Spring 2013
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BRUCE WILLIAMS – THE GOLF SAGE
TURF MATTERS

EnvironmentaL BENEFITS OF

TurFGRASS oN Golf C

The game of golf evolved from the links of the Scottish shorelines to be a global sport today.
the development of improved playing surfaces with a number of different species of grasse
course. The turfgrasses that we play upon are not only good for the game but good for the

”The basic premise of plants is that they
photosynthesize and produce oxygen as a
byproduct of that process. Simply put, grass
produces oxygen and lots of it. Statistics
indicate that the 40 hectares of grass, that
most courses would grow) can provide enough
oxygen for 6400 people on a daily basis!”
Asian Golf Business | April 2013

I doubt that many people think of these benefits while playing so best we
Learn the facts about turfgrass
benefits PLAY VIDEO

COURSES

. During that evolution we have seen
es that are an important part of a golf
e environment as well.

feature some of those items that will only add more to the enjoyment of this game
we so love. Every time one flies into a metropolitan area it is easy to spot the golf
courses from the air that break up the view of buildings, roads, bridges, etc. Without
parks and golf courses it would be much more of a solid urban experience in all
major metropolitan areas.

So let’s look at the many environmental benefits that
golf course turfgrasses provide:

Cools the Air
Produces Oxygen
Filters Air and Reduces Pollution
Captures and Suppresses Dust
Recharges & Filters Groundwater Supply
Reduces Storm Water Runoff
Controls Soil Erosion
Retains and Sequesters Carbon
Assists Decomposition of Pollutants
Restores Soil Quality
Much of Asia is warm throughout the year and other parts surely see high
temperatures during the summer months in excess of 32 degrees C. During that hot
weather tests have shown that golf course turf can be as much as 18 degrees Celsius
cooler than asphalt, 22.23 degrees Celsius cooler than artificial & sports turf and 7.78
degrees Celsius cooler than bare soil. Is it any wonder why people are attracted to
golf courses knowing that?
The basic premise of plants is that they photosynthesize and produce oxygen as
a byproduct of that process. Simply put, grass produces oxygen and lots of it.
Statistics indicate that the 40 hectares of grass, that most courses would grow) can
provide enough oxygen for 6400 people on a daily basis!
Grass has a purpose and acts as a filter. It filters contaminants in runoff from
hard surfaces such as roads and parking lots. Filtration also takes place as it
helps to biodegrade a variety of contaminants. Water moves through turfgrass
from a variety of sources. This can include rainfall, runoff, overflowing streams,
irrigation with recycled water, wells, etc. Soil microbes break down a variety of
chemical into harmless materials. Think of pouring water through a sponge and
the sponge breaking down any contaminants. That is what turfgrass thatch and
mat accomplish. Recycled water or wastewater cannot be returned to rivers,
streams or the ocean so it is well suited for irrigating golf courses and minimizing
any impurities and excess minerals from the water source. Ten per cent of US golf
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BRUCE WILLIAMS – THE GOLF SAGE
TURF MATTERS

”Turfgrass cover is one of the best methods to keep
soil from wind and water erosion. Grass binds the
soil more effectively than any other plant. Each grass
plant has an extensive root system and that keeps the
soil in place. Up to 90% of the weight of a grass plant
is in its roots. Healthy turf on golf courses can absorb
rainfall 6 times more effectively than a field of forage
crops. Golf turf reduces runoff almost to zero.”
courses are now using recycled water with the trend increasing for
new permits especially in arid parts of that country.
Soil erosion is common in areas where there is significant rainfall.
Turfgrass cover is one of the best methods to keep soil from wind and
water erosion. Grass binds the soil more effectively than any other
plant. Each grass plant has an extensive root system and that keeps
the soil in place. Up to 90% of the weight of a grass plant is in its
roots. Healthy turf on golf courses can absorb rainfall 6 times more
effectively than a field of forage crops. Golf turf reduces runoff almost
to zero.
A new study done by Dr. Ranajit Sahu shows that turf on areas like golf
courses sequester (or store) significant amounts of carbon, capturing
four times more carbon from the air than is produced by the engine of
the lawnmowers that mow the grass. Ongoing research is evaluating
the overall footprint of golf courses and it is felt that the studies will
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confirm the positive effect of turfgrasses on golf courses.
Further studies have shown that turfgrass does a wonderful job of
filtering pharmaceuticals that previously may have found their way to
streams and lakes and affected fish and amphibian populations.
There are many more benefits that the open space of golf courses
provide but those will be covered in a later article. Suffice it to say
that golf courses cannot only exist in urban and suburban areas but
they also create an overall positive impact. The next time you go out
and enjoy a round of golf you may want to think about the benefits
of turfgrass. Also think of your golf course superintendent as an
environmental steward that wants to be sure that the golf course
will protect the land and provide a safe environment for workers and
golfers alike. Take a deep breath at the golf course and enjoy some of
that oxygen that is produced every day….and you may even shoot a
birdie or two along the way!
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We Produce our own television programming on golf.
And We Organise and stage the most important
golf knowledge conference in the region.

The Asia Pacific Golf Group is a
total communications company
when it comes to the golf industry.

We Are Uniquely Number One In Each And Every Sector That We Engage In!

2015 US OPEN
SPECIAL PREVIEW: CHAMBERS BAY

2015 U.S. OPEN PROMO
PLAY VIDEO

“We get calls all the time about places that think
they might be a potential U.S. Open site,” Davis
remarked. “When I got there, it was like, ‘Holy
cow.’ My jaw dropped. It was beyond spectacular.”
– Mike Davis, Senior Director of Rules and Competitions, and the official who handles U.S. Open course setup, made his first visit to the site

THE COUNTDOWn TO 2015

u.S. OPEN HAs started
When it was recognized as the best new course in America back in 2007 by GOLF
Magazine and Travel+Leisure Golf, Chambers Bay was already turning heads. But
perhaps the biggest head it turned was that of the United States Golf Association,
which promptly awarded its two most prestigious Championships to Chambers Bay:
the 2010 U.S. Amateur and the 2015 U.S. Open Championships.
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So impressed was the USGA that when Mike Davis, Senior
Director of Rules and Competitions, and the official who handles U.S.
Open course setup, made his first visit to the site, he wasn't remotely
prepared for what he saw. “We get calls all the time about places that
think they might be a potential U.S. Open site,” Davis remarked. “When
I got there, it was like, ‘Holy cow.’ My jaw dropped. It was beyond
spectacular.”
The 2015 U.S. Open Championship at Chambers Bay marks the
first time that the event will be contested in the Pacific Northwest,
dating back to the Championship’s inception in 1895. While it is
not uncommon for the U.S. Open Championship to be played
on a municipal course, with very few exceptions the USGA does
not typically award the event to such ‘young’ venues. With recent
champions including Rory McIlroy, Webb Simpson, Graeme McDowell
and Tiger Woods, golf fans can expect to see the world’s biggest
names walking the fairways of Chambers Bay.
Ten years years ago it would have been hard to imagine one of the
country’s top links golf courses being located within the Chambers
Creek Properties south of Tacoma. At the time, the site was nothing
more than a functioning but depleted gravel mine, which had

operated for more than a century and was in a relative state of
disrepair. Since being purchased by Pierce County, the land has
undergone an extreme transformation to turn it into one of the
country’s finest municipal golf links.
The site has seen many different uses since its discovery centuries ago,
but perhaps its best and most fitting use is as a Scottish links style golf
course on the shores of Washington’s Puget Sound.
When Robert Trent Jones Jr. was hired to mastermind the project, his
approach was exactly that—to build an experience reminiscent of the
traditional Scottish links in the Northwest. He did so by removing all
but one tree, and by moving sand—lots of it. More than 100,000 loads
and 1.4 million cubic yards later, the sand was filtered and replaced to
where it was excavated from in order to make the best possible use of
the available resources.
A six-acre bunker on the back nine is a testament to the amount of
sand that was actually available on site, and sand was even scooped
from the middle of what is now the 10th fairway to create a valley
through what were existing ridges of sand to produce something right
out of Ballybunion in Ireland.
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2015 US OPEN PREVIEW
SPECIAL PREVIEW: CHAMBERS BAY

GRAEME MCDOWELL
WEBB SIMPSON

RORY MCILROY

TIGER WOODS
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Despite the work of the architects, the original site already had
defining links-style character beyond its views of the water. Railroad
tracks ran along the water's edge, just as they do along many of the
great links courses in England and Scotland.
The site was not only massive, but had enough elevation gain and so
few trees that golfers can see almost every hole from every location
on the course. Two cathedral ridges of sand anchored the site,
and alongside what would become the 18th fairway remained the
skeletons of giant bins that in years past held sand and gravel, creating
Chambers Bay's own Stonehenge effect.
The result, after centuries of productive use in many different
applications, and after the monumental task of transforming the land
back to its more natural state—is a links course that has earned the
respect of the golfing media and the golfing public as one of the finest
links courses this side of the Atlantic Ocean. With Puget Sound as a
backdrop, the layout winds through a classic coastal setting among
windswept dunes and native fescue grasses, with the snow-capped
Olympic Mountains rimming the western shore.
With more than 90 acres of bunkers and more than 95 acres of dunes,
Chambers Bay is characterized by its massive features. The par-71
course stretches to an impressive 7,742 yards from the tips (the
longest course ever played in U.S. Amateur Championship history),
including four par 4s of 498 yards or longer and two par 5s over 600
yards. With a 76.9 USGA Course Rating and a Slope Rating of 135
from the back tees, Chambers Bay will provide a challenge for even
the world’s best golfers when they take to the course for the 2015
U.S. Open Championships. In the meantime, golfers can preview

what it will be like to play a U.S. Open course as work is already being
done to transform Chambers Bay in preparation for the upcoming
championship.
Golfers will notice the use of fescue grass, a deep-rooting, droughttolerant grass that requires less water. While the grass may be a bit
more brown than fans are accustomed to seeing on TV, this makes for
a faster, firmer surface that rewards skill over raw strength while being
more environmentally sustainable.
These nuances make a caddy all the more invaluable as golfers play
the unique, walk-only terrain of Chambers Bay. In addition to less
watering, the fescue greens at Chambers Bay have greater undulation
and are intended to be played at slower speeds.
As a result, greens are mowed at slightly higher heights. In the run
up to the U.S. Open, greens will be running at about 9 feet on the
Stimpmeter, while championship speeds will increase to 10 or 11.
With hole names like Deception Point, Humpback, Eagle Eye, Olympus,
The Narrows and Tahoma, the course pays tribute to many of the
region’s geographic features and wildlife species. Hole #15, called
Lone Fir in reference to the lone Douglas fir that is the only tree on the
course, is the closest thing to a signature hole at a course that prides
itself on not having one.
Links golf is the game in its purest form. No trees, no water hazards, no
forced carries. Just the land, the wind and the player. Ever-changing,
fast and firm, it can be enjoyed by all but is capable of testing the very
best. And that’s exactly what awaits golfers at Chambers Bay.

”Golfers will notice the use of fescue grass, a deep-rooting, drought-tolerant grass
that requires less water. While the grass may be a bit more brown than fans are
accustomed to seeing on TV, this makes for a faster, firmer surface that rewards
skill over raw strength while being more environmentally sustainable.”
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WHEN IT COMES TO GROOVES, EVERY
TEN-THOUSANDTH OF AN INCH COUNTS.
The decision to start milling the Gorge™ Groove on our new Tour wedges in-house was easy. It was the only
way our engineers and machinists could ensure the precision you need for higher spinning, more consistent
wedge shots. Then we added three sole designs to help match your swing and playing conditions. For more
spin and control in your wedge game, ﬁnd Tour wedges at your golf shop or ping.com.

Milled to perfection by
PING® machinists in
Phoenix, Arizona.
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PING ANSER WEDGES

©2012 PING P.O. Box 82000 Phoenix, AZ 85071

Three sole widths
(WS, SS, TS) in multiple
lofts ﬁt your swing and
playing conditions.

LEARN MORE ON
PING ANSER DRIVER
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Driver loft Tuning

TUNE YOUR
TRAJECTORY TO
THE NTH DEGREE.
It’s a fact — the more optimized your trajectory,
the longer your drives. Exactly why the new Anser ®
driver lets you ﬁne-tune trajectory with both loft
adjustability and one of four high performance
shaft options. Unlike bulkier adjustable hosels,
the Anser’s sleek, lightweight hosel design doesn’t
sacriﬁce performance. And a low-spin, high
launch head means even longer, straighter drives.
To experience Trajectory Tuning™, visit a PING®
Fitting Specialist or ping.com.

Adjust +/- ½
degree to optimize
your tee shots.

Low-spin head
available in 8.5°, 9.5°,
10.5° and 12°.

©2012 PING P.O. Box 82000 Phoenix, AZ 85071

Choose from four high
performance shafts.

special feature
CADDIES IN ACTION
Written by Dan Costello – Vice President, Sales & Marketing, CADDIEMASTER

CaddieMaster
An extraordinary success Story
Twenty years ago a club outside of Washington, DC
hired an aspiring entrepreneur just out of college to
recruit, hire, train, and manage its caddies but to do
so as an outside agent of the club. That outside agent,
known then as Caddie Master Enterprises, Inc., had its
first client and 25-30 caddies under its employ. Known
as CADDIEMASTER today, the organization works with
43 of the most exclusive and renowned private clubs
and resorts in four different countries including China.
The primary business of CADDIEMASTER is to provide premium
turnkey management services for world class caddie programs –
recruit, screen, hire, train, develop, and manage on a day-to-day basis
the caddie program, or department, for the exclusive golf club and
resort market around the world.
Recently CADDIEMASTER finalized an agreement with IMG to expand
its services to China.
IMG, the leading golf course management company in Asia, has

engaged CADDIEMASTER to provide caddie training and consulting to
several managed properties in China beginning this spring.
With a client list that reads like the “Who’s Who” of golf,
CADDIEMASTER’s customers include the likes of Pebble Beach,
Pinehurst Resort, Whistling Straits, and several TPC properties
including Sawgrass & Scottsdale, not to mention some of the
most exclusive clubs stateside whose names (in keeping with
CADDIEMASTER’s company policy to respect the privacy of their
private club clientele) are prohibited from being printed here.

”CADDIEMASTER is not for every club. It is for those that are
going to operate to a different standard, the highest standard in
the industry. So if you are an owner or a manager of what would
equate to a 5-star or elite property, then this service is very much
worth considering.”
Asian Golf Business | April 2013

Caddie TRAINING VIDEO
BY CADDIE MASTERS ASSOCIATION PLAY VIDEO

Why do the likes of these facilities as well as IMG engage the services of
CADDIEMASTER? Well, the answers differ, but typically involve one or
a combination of the following:
World-Class Experience – CADDIEMASTER hangs its hat on the caddie experience they provide
vis-à-vis the caddie. Through a stringent and proprietary screening and training process that sees
approximately 1 in 8 make it onto the grass as a caddie or forecaddie, CADDIEMASTER caddies are
simply better. They are service driven, polite, professional, empathetic, hard-working, detail oriented,
and of course lovers of the game of golf. The 5-star resorts that engage the services of CADDIEMASTER –
well, that’s what they hang their hat on too. There is no one, bar none, that will spend more time with the guest
or member than the caddie. Take that fact into account, in addition to the aforementioned hiring process that
ensures the individual is an ambassador for the property, and what you get so very often is feedback from the
member or guest that is quite telling. In one particular guest survey, the question, “What did you most enjoy
about your stay here?” – anywhere from 5 to 7 out of 10 people will respond, “the caddie.” It has proven not to
be a fluke, but a very common occurrence and at multiple properties.

“The caddie’s
specific contribution
in Jamaica (RitzCarlton’s White
Witch at Rose Hall)
consistently ranks
#1 among hotel
guests annually
for providing the
most memorable
experience.”
Jim Keane
Senior Director, Golf Operations
& Development Planning
The Ritz-Carlton Hotel Company
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The Administrative Burden – Providing the best
clubs and resorts with the ability to outsource
to a proven entity with a track record that is
indisputable is becoming less and less of a luxury,
and more of a standard. In due time this will come to be
the case in Asia as well. By doing so, the property frees up
time and resources that they can re-direct elsewhere. In
the private club world, that extra time and energy can be
put towards the membership. To recruit, screen, and train a
staff of caddies to be AMBASSADORS for the property takes
significant human capital, especially at the level of quality
that is expected here.

“…if I had to take on the added responsibility of
managing a caddie program I think it would end
up costing the club probably more than hiring
the program…I couldn’t imagine doing it without
CADDIEMASTER. These people are professionals,
our caddies are professionals and they are trained
by professionals, so they are able to provide the
experience we want for our members.”
– Ted Antonopoulos, Head Golf Professional, Mayacama Golf Club
Caddie pointing with
yardage book.

One-on-One
handshake

Tax & Legal Liability – This does not seem to be a concern at this time in
Asia, however in the United States as well as the U.K., there are properties
that hire CADDIEMASTER for this reason exclusively – that is to put
themselves at arm’s length of any and all tax and legal concerns, such as
Workers’ Compensation, Unemployment Insurance, Independent Contractor
vs. Employee Status, Wage and Hour laws, and General Liabilities. CADDIEMASTER
indemnifies their clients in their agreements of all such claims and in their history have
saved said clients millions of dollars.

Caddie reads a putt
on the greens

“CADDIEMASTER runs a very
tight, buttoned down operation
and have been terrific partners
to the PGA TOUR and the TPC
Network of clubs.”
– David Pillsbury, President, PGA TOUR Golf Course Properties, PGA TOUR
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CADDIEMASTER remains a relatively small company by design.
Though the organization has had several opportunities to “get big”
it has shunned them for fear of jeopardizing their reputation, service
levels, and existing relationships. It places its value on the long-term
and mutually beneficial partnership where collaboration is key, rather
than that of the typical vendor/client arrangement.
With the recent growth in golf in this part of the world,
CADDIEMASTER has been approached by several clubs and
management providers over the last decade. The caddie specialist
tackled a few short-term consulting projects but was seeking a longterm alliance.
The strategic alliance with IMG is just that, a relationship whereby the
management group has engaged the caddie specialist to train the
caddie staffs of selected IMG-managed properties in China.
IMG will seek out other opportunities for CADDIEMASTER within and
outside of its network. Rather than going it alone, CADDIEMASTER
foregoes several challenges that would otherwise exist without such
an arrangement – identifying a partner who is established, reputable,

and trusted for example. And the same goes for IMG, not to mention
the fact that the addition of this arrow to their quiver broadens their
offering to their prospective clients, possibly tipping the scales when
being compared with other management companies.
Likewise, those properties who are able to engage the services of
CADDIEMASTER will be sending a clear message to their customers
that they are committing to being the best and are a step above their
competitors. This service will be available on a limited basis in China
just as it has been throughout its 20-year history.
CADDIEMASTER is not for every club. It is for those that are going to
operate to a different standard, the highest standard in the industry.
So if you are an owner or a manager of what would equate to a 5-star
or elite property, then this service is very much worth considering.
This is an intriguing partnership between two of the best in their
respective fields.
The expectations will certainly be high, as they should be, but if
the past is any indicator of the future there is little doubt this will be
a success.

 36/37

special feature
BOOK REVIEW, golf & investments

THE TWO 'Great Games'

Golf and Investing
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“This book takes the link between investing and golf to new heights and
contains a raft of unique data and insights. It will leave the reader with no
doubt that the wise investor keeps an eye on the golf market.”
Thomas M Joyce (TJ) Chief Executive, Knight Capital

“Golf has always been a ‘bull market sport’. In 1967, had Jack Nicklaus
taken his entire earnings that year and invested it all in the world stock
market over the next 33 years it would have grown about 40 times in value.
Coincidentally, Tiger Woods in 2000 won almost exactly 40 times what Jack
HK Golfer, Hong Kong’s Premier Golf Magazine
had won in 1967.”
“Kevin Armstrong links golf’s popularity, the ebb and flow of sponsorship
money, and even clues to the likely winner of golf tournaments. Applying the
theory of socionomics, Armstrong presents the case that social mood change
is golf’s true driver.”
Robert R. Prechter, Jr author of
Socionomics—The Science of History
and Social Prediction

www.wilkinsonpublishing.com.au

BULLS, BIRDIES, BOGEYS & BEARS KEVIN ARMSTRONG

or

BULLS, BIRDIES,

BOGEYS & BEARS

The Remarkable & Revealing Relationship Between
Golf & Investment Markets.
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KEVIN ARMSTRONG
Foreword by Sir Bob Charles

Both golf and investing, at least on the New York Stock Exchange, have been known as ‘The Great Game’
but they are far more closely connected than even the keenest participant in either ‘Great Game’ could
imagine. Golf has always been seen as a bull market sport, it thrives when stock markets are rising and
it falters when markets struggle. Whilst this relationship may seem obvious it almost certainly confuses
cause and effect. The other question this seemingly neat relationship raises is; is there anything special
or peculiar about golf when it comes to investment markets? The answer to this question is yes there
is something peculiar about golf. This peculiarity and the confusion over what is cause and what is
effect are both explored in detail in a new book “Bulls, Birdies, Bogeys and Bears, the remarkable and
revealing relationship between golf and investment markets”.
Asian Golf Business | April 2013
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The pulse of golf compared to the pulse
of the markets
The ‘pulse’ of a stock market is immediately apparent to any
observer, the ups and downs of the world’s major stock market indices
are instantly available and are reported on every imaginable form of
news media.
The ‘pulse’ of golf is less easy to measure, however, one measure that
is readily available is the amount of money won by the world’s leading
professionals with data going back to the 1930s when Paul Runyan
became the first official ‘Leading Money Winner’ in 1934 with the
princely sum of $6,767.
This may not sound a lot but what is most relevant about the amount
Runyan won is illustrated by the fact that had he taken all of those
winnings and invested them in the US stock market sixty six years
later, when Tiger Woods won almost ten million dollars, Runyan’s 1934
total would have grown to exactly that sum. The ebb and flow of the
amounts won by golf’s leading professionals has matched the ebb and
flow of the stock market decade after decade.
Over such long periods of time the prize money in virtually every sport
will have risen but in no other sport does the pulse of prize money
echo the pulse of the stock market so closely. The most analogous
sport to golf for this comparison is tennis, like golf it is an individual
sport with more of a ‘country club’ heritage, and it is a sport with a

global following where the stars get paid handsomely. The difference
between golf and tennis can be seen by examining the decade of the
nineties.
The nineties was a decade that investors dream of, stock markets just
rose in an incredibly accelerating fashion. Throughout this historic
boom golf also rocketed ahead while tennis moved forward at a far
more pedestrian pace.
In 1990 Nick Faldo won the British Open at St Andrews and £85,000
and Stefan Edberg won Wimbledon and took home £230,000. Over
the next ten years the spread between golf and tennis narrowed
dramatically.
When Tiger Woods won the 2000 British Open at St Andrews he
received £500,000, while Pete Sampras won ‘just’ £477,000 at
Wimbledon. Over that decade the US stock rose 430%, remarkably
close to the 490% increase in first prize money at the British Open and
a world apart from the little more than doubling at Wimbledon.
Golf really does mirror the fortunes of the stock market in a way
that no other sport does. It is also the case that the relative fortunes
of one region’s golfers compared to another’s reflects the relative
performance of each region’s stock markets, at least amongst male

Pete Sampras

Nick Faldo

Tiger Woods

Stefan Edberg
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professionals. This can most easily be seen in the long running Ryder
Cup.

The Ryder Cup
The history of the Ryder Cup can be broken into three stages; the
pre-war years, the post war years until the early 1980s and then the
recent period since 1983. Coincidentally the relative performances of
the stock markets on either side of the Atlantic can also be broken into
three identical periods.
During the late twenties and thirties the share markets on both
sides of the Atlantic moved in a similar manner with neither market
demonstrating particular dominance, this was true of those early
Ryder Cup matches. After World War II this changed dramatically.
From 1947 through to 1977 the Ryder Cup became extremely ones
sided; fourteen wins to America, one draw and only one win to Britain.
While the US was dominating the Ryder Cup the US stock market
was dominating the British market. On a currency adjusted basis an
investment in the US over those thirty years would have grown almost
five times larger than a similar investment in Britain. The result of
this one sided history was that the Ryder Cup’s own future came into
question.
In 1979 the Great Britain and Ireland team was expanded to include
Europeans and by 1983 the third and most recent period of Ryder Cup
history was about to begin.

exists; rather that both the Ryder Cup results and the stock market
are reflective of something far broader. They are symptoms rather
than causes, both reflecting whatever the overall social mood of each
region is at the time.
A rising social mood boosts the stock market and simultaneously golf
in that region flourishes. This phenomenon is obvious internationally
too.
Korea has produced world class male professional golfers who,
since the Global Financial Crisis ran its course, have delivered two
notable golfing triumphs. The first was in August 2009 when Y E Yang
produced one of golf’s most dramatic surprises in years when he
defeated Tiger Woods in the US PGA.
During the 2009 US PGA the momentum was clearly behind Yang and
by August 2009 the momentum in the investment world was just as
clearly behind South Korea, especially when compared to the US. By
the week of the PGA the Korean market had risen close to 80% from its
low point ten months earlier, over that same period the US market had
only risen 15%.
The Korean market momentum continued through to the next global
highlight for male Korean golfers; the 2011 Players Championship and
K J Choi’s memorable victory. It marked the highpoint to date in Choi’s
already distinguished PGA career and may have marked the high point
for male Korean golf in general. It certainly coincided almost exactly
with the highpoint to date in the Korean stock market.

The 1983 match was held in Florida, and Tony Jacklin, was invited
to captain the European team. The result was refreshingly close;
a one point victory for the Americans. Ever since that match in
Florida the Ryder Cup has continued to be very closely contested
and has more than regained its lost popularity. Incredibly, despite
the closeness of the matches since the early 1980s the relationship
between the relative performance of either side’s stock market and
their performance in the match has been maintained, and even
strengthened
Of the fourteen matches since 1983 one side’s stock market has
clearly been ahead of the other over the prior two years on thirteen
occasions. Of the thirteen where there was an indication of which
side of the Atlantic was ahead one of those matches, 1989, ended
in a tie. This leaves twelve matches where there was both a clear
result and the markets had indicated a clear performance preference
beforehand. Of those twelve results the market’s indication was right
ten times.
This may all be coincidence; however, this incredible accuracy over
the last thirty years of close matches does support the broader
observation that a relationship exists between the respective sides
of the Atlantic’s stock market performance and how they fare in
the Ryder Cup. It is not the case that any kind of causal relationship
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Tony Jacklin

As the 2011 Players Championship began the KOSPI was riding a
wonderfully positive wave having just recorded a new high up almost
150% from its low point less than three years earlier. Over that same
period the US market was only up a third of that amount.
Unfortunately, since Choi’s victory Korean men’s professional golf has
faltered at the same time as the South Korean market has struggled.
The KOSPI is still 10% lower than it was when Choi last won, over the
same period the S&P 500 has continued to rise to new recovery highs.
It seems that if Korean men’s professional golf is to rise again, at
least as represented in results on the US Tour and in the Official
World Rankings, then the KOSPI will probably have to once again be
outperforming the US market, rather than struggling as it has since
2011.
Whilst Korean male professionals have struggled the reverse has been
true of the country’s female professionals.

The Gender Gap
Socionomics is the study of social mood and the effect that rising
and falling social mood has upon the aggregate character of social
behaviour. It explains many of the shortcomings of economics as
applied to markets and the futility of attempting to forecast an
economic outcome in the hope of divining where a market will go.
Markets are virtually immediate reflections of changes in social mood
whereas economic reports are always lagging.

”During the 2009 US PGA the
momentum was clearly behind Yang
and by August 2009 the momentum
in the investment world was just as
clearly behind South Korea, especially
when compared to the US. By the week
of the PGA the Korean market had risen
close to 80% from its low point ten
months earlier, over that same period
the US market had only risen 15%. The
Korean market momentum continued
through to the next global highlight for
male Korean golfers; the 2011 Players
Championship and K J Choi’s memorable
victory.”

Y.E. Yang

K.J. Choi
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The Solheim Cup

Michelle Wie

Suzann Pettersen

”There is a reverse relationship in female professional golf to that of male professional golf. This
reversal, or inverse relationship has been apparent in the female version of the Ryder Cup, the Solheim
Cup. In the Ryder Cup the best performing market has delivered an 83% success rate in forecasting the
eventual winner, the exact reverse is true with the Solheim Cup.”
Socionomic research has also revealed that changes in social mood
result in changes in the gender gap, at least when it comes to the
number of females gaining elected office.
When social mood, and so markets, are rising the number of females
elected declines, however, when the social mood and the markets
are falling, the number of women achieving elected positions rise.
This widening and narrowing of the gender gap is also obvious in the
relative fortunes of male and female professional golfers. The ratio of
the PGA money leader’s total to that of the LPGA money leaders has
swung between as much as six times to close to parity over the last
sixty years and the peaks and troughs have all coincided with major
peaks and troughs in the stock market.
There is a reverse relationship in female professional golf to that of
male professional golf. This reversal, or inverse relationship has been
apparent in the female version of the Ryder Cup, the Solheim Cup.
In the Ryder Cup the best performing market has delivered an 83%
success rate in forecasting the eventual winner, the exact reverse is
true with the Solheim Cup.
Since it was first played for in 1990 the indication from the markets
has been wrong about which side would win 83% of the time. To
an investor any indicator, inverse or not, that delivers 83% accuracy
is of real value. It is also interesting to note that whilst male Korean
professional golfers have struggled with the backdrop of a struggling
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KOSPI the exact reverse has been the case for female Korean
professional golfers.

In Summary
Golf and investment markets are inextricably linked and have been
as long as both ‘Great Games’ have been played. Understanding
and appreciating the strength of this connection will not make a
bad golfer a good golfer or a poor investor a rich investor. However,
recognising that the relationship exists will increase ones enjoyment
and understanding of both ‘Great Games’ and may highlight some
opportunities long before they would otherwise be apparent.
The persistence of the relationship should allow anyone involved
in the business of golf to dispense with their economic models and
forecasts; firstly because by the time anything has become apparent
economically it will almost certainly have been obvious in markets
and golf for months. And secondly, golf is related to the ebb and flow
of social mood, and so markets, not the economy, and the economy is
frequently not even positively correlated to stock markets.
Finally appreciating the significance of the widening and narrowing
of the gender gap with the ebb and flow of social mood means that
there will always be more opportunity in one gender or the other,
recognising which and what social moods are doing will be vital.
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BY JIM PRUSA

DIVINING THE TIMES OF

GOLF COURSE DESIGN
“A good golf course is a great asset to a nation. Those who
harangue about land being diverted from agriculture and used
for golf have little sense of proportion. Comparing the small
amount of land utilised for golf with the large amount devoted to
agriculture, we get infinitely more value out of the former than
the latter. We all eat too much.” – Dr. Alister MacKenzie, Father of Modern Golf Architecture
Asian Golf Business | April 2013

”To accomplish a great golf
course, three fundamental
efforts are still required
that have existed from the
beginning of modern golf
and are forever inextricably
entwined: the three
professions of golf architecture,
golf greenkeeping and expert
golfer (golf professional).”
There can be little doubt that in these times today, golf course
architects have found yet another meaning in Dr. Alister MacKenzie’s
challenging declaration about the value of a golf course to a nation.
Surely many golf architects are now not eating “too much” in the
current global golf economy. In fact, many golf course architects
today must surely be on a forced diet, simply due to the shriveling
design opportunities to construct golf courses in a contracting global
economy.

and expert golfer (golf professional).

One could conjecture accurately that there are surely more golf
architects today than there are new golf courses to build. How did we
get into this predicament? Is it a bad thing? Will it end soon? What
lessons can we learn from the experience and how can we improve
in the business of golf for the future? Let’s divine some sense to all of
these profound questions about golf design.

Over the past one-hundred years the three experts have, out of
technical and business necessity, evolved and separated into fairly
distinct disciplinary focuses, but each retains cross-over interests,
fraternal respect and intimate traits shared with the other two. Or at
least they should!

Those of us with a passion for the game of golf have a solid
understanding of its great value in projecting the ideals of true
sportsmanship and the high standards of ethics to people young and
old. Thus we also have a deep appreciation for the value that golf
architects and good golf courses can bring to any nation.
Unlike any other sport ever conceived by man, golf is unique in that it
requires a one-of-a-kind playing field -- a golf course, that is, of itself,
each completely unique and like no other. To accomplish a great golf
course, three fundamental efforts are still required that have existed
from the beginning of modern golf and are forever inextricably
entwined: the three professions of golf architecture, golf greenkeeping

These three expert disciplines were given birth simultaneously and
from the same forbearers – and in the order prescribed above out
of sheer logic. In the beginning of the modern game of golf, often
presiding in a single person, the golf architect, golf greenkeeper and
expert golfer were nearly indistinguishable from one another and all
born from such great talents as Old Tom Morris.

The game of golf and its existence on a golf course can be summed
up to occur in three requirements. The creation of a successful golf
course requires that the design comes first – golf architecture.
From the early stages and for successful ongoing operation
greenkeeping is then ‘fundamentally’ required – the golf course
superintendent. And also required from the early stages and for
ongoing support by golfers the playing of the sport is essential – the
expert, professional golfer.
There is also a logical progression of the number of individuals needed
for each of these disciplines that are required for golf’s successful
existence. Very few golf architects are needed, superintendents are

Greg norman on golf course design and the importance
of Golf course Superintendents PLAY VIDEO
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needed slightly more than the number of golf courses in existence,
and in the greatest needed numbers of the three must be the expert
professional and amateur golfers who are necessary to popularize
interest in the game in order to supply prospective golfers to sustain
demand for golf courses, as well as to utilize those courses already in
existence.

“As the future of Golf Architecture depends on the prospects
of golf, it may be of interest to discuss the probability of its
abiding popularity.” – Dr. Alister Mackenzie
The future of golf has always depended upon the current, future and
real sustainable numbers of golfers and prospects. This seems to have
been a fundamental equation forgotten by many in the last twenty
years – including by a plethora of golf architects. The game prospers
best when all three essential professional perspectives in golf are
healthy and functionally interactive. If in the golf industry just one of
these disciplines sneezes, the other two will catch a cold – or worse.
If one of the three fails to be successful then all are damaged. There
can be little doubt today that the business discipline of golf course
architecture has been sneezing badly and running a fever – and
this is a foreboding concern for the rest of us. Attending any trade
show in the world can reveal many very unhappy golf architects near
desperately seeking new clients and complaining about the scarcity
of prospective developers in attendance. Just what has brought us to
this convulsive sternutation in golf course architecture and when will
it likely end?
In the most frank terms, we have an over-supply of golf course
architects in a shrinking world market – assuming all of them continue
to pursue a traditional role and practice. This was brought about by
a golf boom built upon a convergence of occurrences commencing
three decades ago including population demography in modern and
advancing nations (the maturation of post-World War II various baby
booms), a proliferation of technical education and overall increased
popularity of golf (for status, recreation and high profit). This great
convergence of influencing factors lead to an unprecedented golf
boom that everyone should have known was simply unsustainable.
This was foreseeable and predictable if one had watched the signs especially the demographic signs. Now in North America, Europe and
Australia new construction has gone flat and poorly located, weakly
designed, inefficient courses are failing. Will the rest of the world learn
from the mistakes of the Great Golf Convergence or will we proceed in
status quo?
During this convergence golf boom that began about 1980 the
demand for golf courses exploded, but like every gold rush in history
it came to an end by the turn of the new millennium. Charting the
population demographics of each nation coincides well with when
the boom ended by location. During the height of the regional
booms, design fees also peaked accordingly as money flowed like
river torrents. Fees of USD $500,000 to $1 million plus were not
uncommon. Those voices asking ‘how does a course amortize just the
debt service on design fees alone off of green fees?’ were drowned
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”Early golf course architects, such
as H. S. Colt, saw prophetically that
renovation of golf courses was likely
a never ending progression. He had
future insight and provides a precursor
for us today. One great benefit of the
golf boom of the last three decades is
that technology and our knowledge base
has logarithmically multiplied leaving
many courses built even before 2000
with ridiculously archaic infrastructure
– and even many poor designs. In some
cases there are opportunities to correct
mistakes in original designs if property
room allows. ...”

” ... Many mistakes that were made should not have occurred and
should never occur henceforth – we just can’t afford the same stupid
mistakes in the golf business if the game is to grow and prosper
sustainably in the remaining markets under development.”
out as naysayers. The last ten years has brought the hard reality of
that single question to too many financially stressed course properties.
Combined with the often high-maintenance expense costs that
accommodated high design fee courses that were not planned with
long-term operational efficiencies in mind, the outcome has been
painful for everyone in the golf industry.
At best guess, there are about 300 plus individuals who claim to
be active golf course architects worldwide. It should not come as
a surprise to anyone that the number of these designers will surely
plummet in the next five years. The competition is intense and nearly
at levels of mortal combat. With or without a leap in course renovation
projects, some think that the numbers of architects could drop
significantly simply due to preordained market forces.

“No doubt many mistakes were made in our early attempts
[at design], and I never visit a course which I have designed
without seeing where improvements could be made in the
constructional work, and as long as this is so, I feel we shall
all continue to learn and to make progress, our instructor
being nature herself.” – H. S. Colt, Pioneer Golf Architect
Early golf course architects, such as H. S. Colt, saw prophetically that
renovation of golf courses was likely a never ending progression. He
had future insight and provides a precursor for us today. One great
benefit of the golf boom of the last three decades is that technology
and our knowledge base has logarithmically multiplied leaving many
courses built even before 2000 with ridiculously archaic infrastructure
– and even many poor designs. In some cases there are opportunities

to correct mistakes in original designs if property room allows. Many
mistakes that were made should not have occurred and should never
occur henceforth – we just can’t afford the same stupid mistakes in
the golf business if the game is to grow and prosper sustainably in the
remaining markets under development.
We must honestly keep in mind that there are many renovations that
can be undertaken on a golf course that do not require the formal
services of a golf architect. These are particularly in matters that
higher standards by an original architect should have proscribed
from occurring in the first place. Albeit, poor greens construction,
inadequate tee sizes or tee placement, too many bunkers, pitiful
irrigation systems, poor drainage, lack of a tree plan and ad infinitum
maintenance issues are not complex, course design issues. In many
instances, but not all, a highly-qualified golf course superintendent
can be the best investment to skillfully identify and resolve such
inadequacies – and will have a much better cost-benefit value for a
golf operation teetering on a financial precipice.
If many deficiencies exist on a golf course, such a qualified golf course
superintendents may wisely opt to engage an economically feasible
golf course architect in partnership to collaborate a master plan
for renovation that can be reasonably phased in over a number of
years. Using the collaborative services of a golf architect is essential
if dealing with a ‘restoration’ effort of an older masterpiece course
design. Renovation issues related specifically to failed design, routing
safety and aesthetics are where an architect can also be effectively
engaged.
What can we learn from the recent past in the golf business to do
a better job in golf course design for the future – and to avoid the
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problems created by boom-to-bust calamities as the golf industry has
been painfully going through? For starters, the professional discipline
of golf course architect must undergo some serious introspection and
consider fundamental new thinking in how the profession goes about
its service engagements.

“The future of the golf course industry depends on architects,
builders, suppliers, consultants and others working together
to educate our clients about the many aspects of completing
a successful golf course development or renovation project.”

In a spirit of fraternal respect and concern, I think that taking group
protectionist positions in these stressful times by golf architects would
not be a good response to the crisis the design industry niche is in.

ASGCA then goes on to posit that:

As a golf course management, operational practitioner I have a
number of issues that, in my opinion, could better be addressed
initially by golf architects to significantly improve on golf course
quality and long-term operating costs that fundamentally threaten
the survival of golf courses and the game. Had we been addressing
these matters over the last thirty years, perhaps fewer golf courses
would today be failing.
For starters we must stop thinking that the ‘success’ of a golf course
design ends when design fees are collected, construction is completed
and the opening day concludes with a superfluity of accolades.

The American Society of Golf Course Architects
(ASGCA) reveals an embedded philosophy in its
literature that deeply reflects the practices of
many of its members:
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“A healthier industry can only result from the continued
education of clients, regulatory groups, financiers and others
who impact golf course projects from start to finish.”
These statements and others by the ASGCA are indeed correct and I
cannot agree more that design is fundamental to the future of golf.
And education of ASGCA member clients is fine, but contractually
obligating them immediately to the straight and narrow is critically
essential – continuing education takes time and your clients’ decision
making is immediate and with irreversible, long-term impacts to
everyone’s success!
Most importantly, specifically missing from these statements is
a profound emphasis and clear commitment to the other two
essentials of the roots of golf that I mentioned early in this writing:
the fundamental need for the key involvement of the greenkeeping
professional (golf course superintendent) and the need for golfer
development (golf professionals).

HISTORY OF GOF COURSE SUPERINTENDENTS
PLAY VIDEO PART 1 | PART 2 | PART 3
The golf course superintendent and golf professional (teacher,
”The golf course superintendent and
operations manager and player development) cannot be lumped into
an “others” category with whom an architect must interact, as these
golf professional (teacher, operations
two key people are the ones who will carry forth the integrity of any
manager and player development)
design long after the opening round. These two perspectives are
absolutely and fundamentally essential to golf business management
cannot be lumped into an “others”
– without which the success of a golf course design is quite simply
They should be the very first people mentioned, involved
category with whom an architect must doomed.
and retained for a new golf course project to ‘partner’ with a golf
architect well in advance of the “builders, suppliers, consultants
interact, as these two key people are the course
and others” working with the designer. This has been ignored for too
and has become an embedded flaw that impedes the growth
ones who will carry forth the integrity long
of golf. Golf architects must remember their lineage and logical
metamorphosis in modern golf.
of any design long after the opening
round. These two perspectives are
My personal list of golf course design concerns
absolutely and fundamentally essential include the following:
to golf business management – without
Better Quality Control Is Needed
which the success of a golf course design The responsibility of a golf architect to a golf course should not end
once the build is complete. A reputable golf architect should have
is quite simply doomed. They should
an ongoing relationship with the golf property that is formalized to
support ongoing, sustainable, quality control of the course creation.
be the very first people mentioned,
Generally golf architects are missing the boat by failing to formally
establish a ‘contractual’ relationship that perpetuates this relationship
involved and retained for a new golf
far into the future. What can be the basis for an ongoing contractual
relationship beyond conclusion of the design and build? It is found in
course project to ‘partner’ with a golf
basic Intellectual Property Rights (IPR).
course architect well in advance ...”
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Language must be agreed to in a design contract that protects the creative property
rights of the designer, protects the designer’s brand name, protects the design
intentions and provides remedies when such rights are infringed upon. IPR is a key
to unlocking the door for perpetuating a long-term business relationship with a
golf course. In this manner an architect can have a good degree of control that will
also serve to provide the golf course with quality assurance -- even to the degree of
a good deal of having their say in future renovations. Frankly, IPR can be utilized to
assure interests in any future design modifications, perhaps to the point of right of
refusal for renovation or engagement of others if phrased properly in a contract.

Quality Control – Design Intent and Condition
Certification Programs
A friend of mine came up with a great idea to support ongoing customer relations
between a golf course and a brand name design firm – establish a ‘design brand
certification program.’ His concept was to present a beautiful certification plaque for
display that includes the ‘signature’ of a very famous designer for customer relations.
Brand certification has been around a long time in manufacturing, but not in golf
design as such.
Adding further to this marketing concept one could expand on it to build more
quality assurance. I think that any golf course designer with a brand that actually
has value could expand this concept to provide an ongoing quality assurance (QA)
certification of both the design and condition of the design. Such a certification
could be a great way of imposing some degree of QA protection for the IPR of the
designer – even if it is done after-the-fact and long after the design contract was
signed. Such brand certifications are a great way of getting back into the door of a
golf course and building some propensity for quality control of older designs.

Things to consider for a design certification would include:
1. To become a certified design, an acceptance of an ongoing IPR relationship would
be assumed by the golf course to include (a) recurring access for evaluation, (b)
no expiration as long as clear, quality standards for protecting design intention
and course condition are kept, (c) re-evaluation of certification with a requisite
audit every 3-5 years.
2. Build in agronomic baselines for such certification – perhaps even to support
training and consulting.
3. For name brand design certification, a golf course could gain comparative
marketing advantages in an increasingly competitive business environment.
4. A certifying brand designer would enjoy an ongoing relationship with the golf
course via pre-set certification audit visitations to meet and discuss aspects
of design / condition. Such meetings present opportunities for upgrades and
renovation for anyone with a sales understanding (best prospects are often
previous customers).
5. Build awareness and demand for such a design brand certification through
advertising and public relations. Do this BIG!
6. Finally, be committed to pulling a certification and publicizing such action
if a golf course falls ‘below par’ and does not mitigate serious deficiency in
a reasonable period after due process notifications. The big hammer for a
successful brand certification of a design is the possibility of losing it! Reward
and threat of penalty are the human-nature, motivational delineations of profit
and loss in business.
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Selection of the Golf Course Superintendent
Golf course architects have failed to establish a strong sway in the timely
selection and decision making regarding the retention of a qualified golf course
superintendent (most every architect agrees that the superintendents involved
will henceforth impact their design once unleashed). While many ‘verbalize’ the
importance of this need, few designers have established ways to have a substantive
say in any decision making that is founded in some contractual basis. Most who
create masterful designs fail to be able to assure that the created course property
will engage a qualified golf course superintendent – the singular most important
position that will in perpetuity impact and protect the created IPR design intentions
for which the architect was retained in the first place. This makes no sense at all.
Skirting this responsibility or simply saying that maintenance problems are the
superintendent’s job is avoidance behavior.

Specific contractual language built upon an architect’s
IP rights should provide for:
1. Reasonable first right of approval for the retention of a golf course
superintendent before ground is broken for constructing a new golf course;
qualification standards for this position that must include not only a solid ability
in turfgrass management, but also a skilled knowledge of golf course design,
construction, the golf architect’s philosophy, the Rules of Golf and golf course
operational management skill sets.
2. Reasonable access to a golf course for the architect to review the operation for
proper quality assurance and adequate maintenance – in perpetuity.
3. A due process notice remedy for correcting failings in maintenance that provides
for ‘graduated’ corrective demand warnings and allows for time to correct serious
operational and maintenance quality deficiencies. Such correction may include
even a change of management (such as a golf course superintendent) who is
not properly managing the design intentions or adequately maintaining the golf
course.
4. Remedy that provides the designer liquidated monetary damages and the
right for an architect to demand the removal of the ‘design name brand’ and all
references to the designer in media, advertising and marketing if a course fails to
comply with correction of serious deficiencies in a reasonably specified time.

Irrigation System
One of the single greatest expenses in building a new golf course or renovating
an existing one is the cost of an irrigation system. The irrigation design, hardware
and installation of an irrigation system are favorite places where neophyte owners
or a few scheming builders will make detrimental cuts for reducing expense or
expanding a construction profit. Far too many golf courses today fail miserably
by not having adequate, modern irrigation ‘designs’ even though they may have
a current technology control package. All of the modern, computer controlled
technology in the world cannot assure adequate, efficient irrigation of a golf course
if the irrigation design is flawed or lacks adequate hydraulic engineering.
Using ‘block’ controlled sprinklers may save expense for owners or increase profits
for builders by having fewer valves, but such will devastate the ability to efficiently
and cost effectively manage a golf course for decades into the future.
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Golf architects must do a better job to contractually assure that a
highly reputed golf course irrigation designer is used who is not
married to any single manufacturer or supplier and who will properly
engineer the requisite hydraulics and provide for detailed control of
irrigation tailored uniquely for all the varying fine turf areas.

quality control of grass selection. It cannot be addressed by simple
‘recommendations’ that are then shoved aside as others get involved
to supplant cheap and inadequate alternative grasses. Nor can grass
selection be done by a ‘rubber stamp,’ one-cultivar-fits-all specification
approach.

Assurances must be obtained for training irrigation technicians as
well. There are no longer any excuses for substandard irrigation
systems in golf – and the threats from scarcity of fresh water
worldwide alone demands that this one area must be designed with
environmental sensitivity and business sustainability as a preeminent
priority. Golf architects must look to future impacts and not take a
view that willingly compromises important operational matters as if all
responsibility ends on the opening day of a golf course.

This is another area fraught with temptation by unscrupulous
subcontractors who will blend up cheap, poor-quality cultivars that
will appear as great savings to the ownership, but only serves to fatten
the former’s profits to the long-term detriment of the golf course –
and the poor superintendent who gets hammered trying to maintain
the turfgrass and play conditions.

Turfgrass Species
and Cultivar Selections

An architect must have an understanding that a great golf course
design also provides for the need to actually operate a golf course
sustainably far into the future – as in a successful business-like manner.
Failing to understand or adequately involve operational expertise in
design for time-in-motion maintenance and management of a golf
course is miserably irresponsible.

Golf is unique in sports in that every playing field is also individually
unique. Along with the matter of efficient irrigation, the selection
of grass species and best cultivars must be painstakingly tailored to
each individual golf course site. Golf course architects are usually the
first parties to address such fundamental planning and, thus, have the
first priority responsibility to assure that the best possible grasses are
utilized to provide for a life of sustainable operation of the golf course.
The expertise for this is available collaboratively if the golf architect
does not have the expertise within the firm. However, the architect
has an ethical responsibility to take steps to contractually impose
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Operational Time-in-Motion

Understanding the future impacts of routing and movements of
material, equipment, golfer impacts and labor are essential to a
successful golf course design. While no one can understand every
minute impact on time-in-motion, there are far too many abysmal
failings by far too many golf architects when it comes to the
affordability of future operations caused by design. The golf course
industry has long known of many of these impacts.

” ... the architect has an ethical responsibility to take steps to
contractually impose quality control of grass selection. It cannot be
addressed by simple ‘recommendations’ that are then shoved aside
as others get involved to supplant cheap and inadequate alternative
grasses. Nor can grass selection be done by a ‘rubber stamp,’ onecultivar-fits-all specification approach. This is another area fraught
with temptation by unscrupulous subcontractors who will blend up
cheap, poor-quality cultivars that will appear as great savings to the
ownership, but only serves to fatten the former’s profits to the longterm detriment of the golf course – and the poor superintendent who
gets hammered trying to maintain the turfgrass and
play conditions.”
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”To survive golf architects must expand their role into a longer term
view of each engagement and provide services that will responsibly
support operational sustainability beyond the short-term design-onpaper profit and the construction of a golf course. If today’s challenges
are approached with introspection and benevolence, the profession
of golf architect will continue to serve the improved growth and
sustenance of the game as one of the three essential professions of golf.”

The golf architects have a professional and ethical responsibility to
assure that safe routings, adequate maintenance facilities, adequate
maintenance equipment, aesthetically appealing / safe golf car paths
and even adequate practice facilities are positioned for efficient
management and control.
In sum, the profession of golf architecture today is under severe
economic stresses as never before encountered. The number of those
practicing this discipline leapt to record numbers beginning twentyfive years ago and will now surely diminish over the next five to ten
years through attrition or financial failings. Population shifts and
demography dictate that these trends are irreversible. However, with
such bitter commercial realities will also come improvements in the
profession of golf architecture.
A degree of compromise is always necessary in business, but highquality, name brand designers must also be willing to refuse to accept
a client who cannot afford or is obviously destined to cut fundamental
capital investment to the long-term fundamental operational failure
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of a golf course – how many do?
Today’s economic pain in golf course design will give way to new
gains. In newly developing regions of the world, local, highly qualified
architects will also surely emerge who are citizens of nations in these
emerging golf markets – this has always happened throughout the
history of modern golf and it is a good thing that will root the game.
The golf architect profession will again go through another stage in its
metamorphosis.
To survive golf architects must expand their role into a longer term
view of each engagement and provide services that will responsibly
support operational sustainability beyond the short-term design-onpaper profit and the construction of a golf course.
If today’s challenges are approached with introspection and
benevolence, the profession of golf architect will continue to serve
the improved growth and sustenance of the game as one of the three
essential professions of golf.

Asian Golf Business | April 2013

What Can Your Golf Course CO2 Do For You?
Now Golf has a way to help itself become more Sustainable.
The answer happens to be right under our feet.

Golfpreserves

®

Pledge your bound CO2 to raise funds for Research that will help
You Operate your course more efficiently, Save you money, Save precious
resources and Enhance the overall Sustainability of golf courses Everywhere.
An International Sustainability Council Project
Creating a Self-Sustaining funding mechanism for the environmental
stewardship of golf course facilities.SM

Like Us on Facebook!
https://www.facebook.com/GoodforGolf

Follow us on Twitter!
@Golfpreserves

Visit us at www.Golfpreserves.com

News, News, News ...
COLIN MONTGOMERIE DESIGN

Colin
Montgomerie
VISits his design at imperial Springs in china
Colin Montgomerie, the Scottish golfing legend and golf
course designer, made a recent visit to his latest design project in
China - Imperial Springs Golf Club in Conghua, Guangdong Province.
The Imperial Springs project, just 1 hour outside of Guangzhou, has
been developed by Kingold Group and includes a state-of-the-art
conference center, a boutique all suite hotel, private hot spring spa
villas and the 6800 m2 Presidential Villa designed to accommodate
heads of state and other VIPs.
The 27-hole championship golf course is already one of China’s best.
Colin Montgomerie commented, “This natural site was truly unique
and the best I have been involved with in China. The blend of hills,
winding valleys, and a river, all helped to create so many enjoyable
and instantly memorable golf holes.”

“This natural site was truly unique
and the best I have been involved with
in China. The blend of hills, winding
valleys, and a river, all helped to create
so many enjoyable and instantly
memorable golf holes.” – Colin Montgomerie
In addition to Colin Montgomerie and his design team at IMG, Kingold
spared no expense in hiring a team of world-class consultants and
project team members including Pinnacle Design from the USA who
were responsible for all of the landscape and water feature designs.
Montgomerie further added, “After coming back and playing Imperial
Springs I am very happy with the end result! Not only is the golf
course of world class quality, but the entire Imperial Springs project is
very impressive and unique not only to China, but to all of Asia. I am
very proud to be associated with Imperial Springs.”

Putting Clinic

For more information on Colin Montgomerie Design please contact Charmaine Tan
at Tel: (65) 6505-9302, e-mail: charmaine.tan@imgworld.com

The Els Club Malaysia designer, Ernie Els
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Adjacent to the Phoenix Mountain, the golf course runs through
undulating hills and around small lakes. In addition to a luxurious
Chinese imperial style clubhouse, the golf experience is enhanced by
China’s first ever remote controlled buggies and “tee off villas” located
near the first tee for the exclusive use of VIP golfers.

JACK NICKLAUS

"Jack's

"
Majors

Fine art collection Pays tribute to
nicklaus' unprecedented 18 major titles
Golf and sporting artist Walt Spitzmiller spent eight
years painting what he believes is golf’s greatest
achievement of the modern era:
Jack Nicklaus’ 18 major championship titles. In a collection of 18 paintings
simply entitled Jack’s Majors, Spitzmiller brilliantly captures a moment from
each of Nicklaus’ record-setting major victories in an artistic tribute to the
legendary champion who competed over six decades and registered 120
professional tournament wins plus the Grand Slam.
One third of Nicklaus’ major championship titles came at the Masters and
with this year being the 50th anniversary of the “Golden Bear’s” first win of his
unmatched run at Augusta National, Spitzmiller has published Jack’s Majors in
an exquisite commemorative fine art Portfolio book.
The hand bound and luxuriously crafted collector’s volume, which is limited
to 100 editions, is numbered and signed by Jack Nicklaus and the artist
and includes 18 giclee art prints (18” x 24”) of the collection, along with
accompanying text that recounts highlights of each tournament by awardwinning golf author and journalist, Don Wade.
“I’ve been a great admirer of Jack Nicklaus and it has been a labor of love to
paint each of his landmark major championship victories,” said Spitzmiller. “I
am delighted to offer the 18 paintings as a tribute to the world’s greatest
golfer and his unique and enduring achievements. I am especially grateful
that Jack is so pleased with the art and that he agreed to sign each of the 100
limited edition Portfolios.”
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News, News, News ...
Faldo Design – Laguna Lang Co

Sir Nick Faldo at the
par-3 11th hole, his
favourite on the new
Laguna Lang Co course.

Sir Nick Faldo
opens Laguna Lang Co
Thua Thien Hue Province, Vietnam – The opening of
Laguna Lăng Cô Golf Club last weekend in a ceremony officiated
by its designer, Sir Nick Faldo, has marked another milestone in
the development of Vietnam’s Central Coast region as a major
golf and tourism destination. The opening event was attended by
government and tourism dignitaries, 25 local and international media
representatives and other specially invited guests.
Situated midway between Vietnam’s former imperial capital of
Hue and its third largest city of Danang, Laguna Lăng Cô is nestled
between mountains and sea on a sandy strip of dune land that is
perfect for golf. It is the 26th course designed by the six-times Major
winner and is arguably his boldest and best creation.
A tournament played on the 6961-yard par-71 course showed that
high expectations about the quality of the design and presentation
were not exaggerated.
“The course is everything we thought it would be, and even better,”
Sir Nick Faldo said during an inspection with lead architect, Paul
Jansen. “There are six different environments, which give players an

experience like no other – rice paddy, woodland, water, beach, sand
and what I call ‘blowout’ areas. There’s something in it for everyone,
as well as exceptional views all the way around. I believe it will hold
up against the better courses in this region and maybe the world. The
whole ambience of the course with a Banyan Tree resort makes it very
special place.”
Sir Nick named the par-3 11th hole which features exposed rock on
the side of the mountain and the par-5 15th hole as his favourites.
Media and visitors who played in the tournament said the course was
challenging, but highly enjoyable. Many commented on the mountain
backdrop, which frames the course on one side, and the natural feel of
the environment.
The Laguna Lăng Cô resort is situated near Lang Co Bay, framed by a
three-kilometre beach in the Chan May region of Central Vietnam, an
area renowned for its pristine coastline, natural scenery and proximity
to UNESCO World Heritage sites. The complex includes Banyan Tree
and Angsana branded hotels and spas, villas and residences available
for sale.

For more information, visit www.lagunalangco.com
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LEARN MORE ON
MIZUNO JPX825 Irons
INSTRUCTIONS ON
MIZUNO JPX825 Series Driver

AUSTRALIA

HONG KONG

KOREA

NEW ZEALAND

SINGAPORE

CHINA

INDONESIA

MALAYSIA

PHILIPPINES

TAIWAN

MIZUNO CORPORATION AUSTRALIA PTY LTD
Tel: +613-9239-7100
MIZUNO(CHINA)CORPORATION
Tel:+86-21-3222-4688 #317

ICHIKAWA SANGYO CO, LTD.
Tel:+852-2428-5965
PT MITRA ADIPERKASA TBK
Tel: +62-21-574-5808 ext. 195

DUCK HWA SPORTS CO., LTD
Tel:+822-3143-1288
R.S.H.(MALAYSIA) SDN BHD
Tel:+ 603-5123-2668

SPORTS NETWORK LIMITED
TEL: +64 9 479 8632
MASTER SPORTS CORPORATION
T: +632.757.3160

R.S.H.(SINGAPORE) PTE LTD
Tel:+65-6746-6555
MIZUNO TAIWAN CORPORATION
Tel:+886-2-2509-5100

THAILAND

I.C.C. INTERNATIONAL PUBLIC
COMPANY LIMITED
Tel: +66-2-293-9000
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News, News, News ...
GROWING THE GAME

Pure Seed Partners with
Atlas Turf International
Pure Seed, developer and producer of innovative proprietary turf and forage grasses,
welcomes Atlas Turf International as a new distribution partner. Atlas Turf distributes the full
line of Pure Seed products, including cool and warm season seeded varieties and the new
seeded seashore paspalum to be introduced in 2014.
“We are proud to welcome Atlas Turf to our team,” said Pure Seed President and 2008 Plant
Breeder of the Year Crystal Rose-Fricker. “Atlas Turf has established a reputation for providing
quality turfgrass to projects worldwide. We look forward to their support in furthering Pure Seed’s
market presence globally.”
“Pure Seed is a recognized leader in the turfgrass market, and we are proud to share their
products as quality solutions for grassing projects throughout the world,” said Atlas Turf
President John Holmes. “Prior to our partnership with Pure Seed, Atlas Turf represented
only warm season, vegetative turfgrasses. The addition of their seeded products allows
us to expand into new markets and continue our goal of meeting the needs of golf,
sports, and infrastructure projects with the highest quality turfgrass available.”
The Pure Seed line of products includes fine fescue, Kentucky bluegrass, perennial
ryegrass, tall fescue, creeping bentgrass, and seeded Bermudagrass and Seashore
paspalum.

“Pure Seed is a recognized leader in the turfgrass market, and we are proud to share their products as
quality solutions for grassing projects throughout the world. Prior to our partnership with Pure Seed,
Atlas Turf represented only warm season, vegetative turfgrasses. The addition of their seeded products
allows us to expand into new markets and continue our goal of meeting the needs of golf, sports, and
infrastructure projects with the highest quality turfgrass available.” – John Holmes, President , Atlas Turf President
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